Communication Design
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80% of human behaviour is led by unconcious emotions. As people are matching
and linking newly acquired knowledge with already existing experiences, individual
attitudes, interests and educational backgrounds play an important role in the
perception of the addressed topic. Consequently, pure information brokering isn’t
able to change behaviour without communication that is appropriate and practically
valuable to the audience.
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“Think of the Queen Elizabeth —the whole ship goes by and then comes the rudder. And
there’s a tiny thing at the edge of the rudder called a trim tab. It’s a miniature rudder.

Just moving the little trim tab builds a low pressure that pulls the rudder around. Takes
almost no effort at all. So I said that the little individual can be a trim tab.”

Richard Buckminster Fuller
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